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Bosch Survey: New Car Buyers are Bullish on
Automated Vehicle Adoption

» Half of those surveyed see themselves owning a self-driving vehicle in the
next 10 years
New car buyers have conflicting viewpoints on availability of ADAS features
Reduced accidents recognized as top benefit, but trust concerns remain over

reliability of self-driving technology

FARMINGTON HILLS - Anticipation surrounding widely available automated ve-
hicles is growing, as more than more than half — 52 percent — of new car buyers
expect to own at least one self-driving automobile in their household in the next
10 years. Bosch, a leading global supplier of technology products and services,
conducted a survey to further understand the sentiment of car owners toward au-
tomated driving and ADAS features. The survey reached 1,000 U.S. based new
car buyers, aged 18 or older, who have purchased or leased at least one vehicle
within the last five model years, and intend to buy or lease a new vehicle again in

the future.

Only 14 percent of new car buyers surveyed expect to never own at least one
self-driving vehicle, while 14 percent are unsure. Of those who indicated they
would own at least one self-driving vehicle, one-third of those expect all of their

household vehicles to be self-driving within the next 10 years.

While a majority of consumers accept the idea of owning a self-driving
automobile in the next decade, many do not understand the advanced driver
assistance systems (ADAS), like automatic emergency braking (AEB), adaptive
cruise control, and active safety technologies, like electronic stability control

(ESC), currently available on the market.

“There is clearly a lot of consumer excitement and intrigue about the topic of fully
automated driving, but not a full understanding of the sophisticated options
available today and the path to get there,” said Kay Stepper, vice president and

regional business unit leader, driver assistance and automated driving, Robert
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Bosch LLC. “The industry must help to adequately manage consumer
expectations and show them the specific steps to help guard against rejection or

over-acceptance of these important, life-saving technologies.”

Awareness of available ADAS and active safety features is low

The survey results revealed a key trend: new car buyers see ADAS features as
future innovations, not necessarily as options that are accessible now. When
asked to name the number one safety feature on their vehicle today, the most
frequent answer from respondents was “airbag.” When asked to name the num-
ber one safety feature on their vehicle in 10 years, the most frequent answer

from respondents was either an ADAS or automated feature.

However, many ADAS and active safety features are available today, but the sur-
vey reveals that new car buyers have confusion about these solutions. For exam-
ple, only 21 percent of new car buyers thought electronic stability control (ESC),
a system that functions independently of the driver’s action and can intervene
when needed to keep drivers on the road and reduce rollover accidents, was
available in all new automobiles. Meanwhile, ESC, first introduced to the market
by Bosch in 1995, has been a mandated feature on all vehicles since the 2012

model year.

At the same time, there is confusion about emerging future automated technolo-
gies, as 18 percent of survey respondents believe that all new vehicles on the
market today are equipped with autopilot, when in fact, it is only available in lim-

ited capacity.

“Technology advances are happening thanks to innovative ideas as well as part-
nerships and industry collaboration, but we cannot lose sight of consumer ac-
ceptance,” Stepper said. “The industry must help consumers to understand what
life-saving technology is available now through ADAS, and how it will evolve into
the fully automated solutions of tomorrow. Steps such as the commitment by a
number of automakers to make automatic emergency braking a standard feature
in the coming years are crucial. ADAS technologies available today save lives
and ultimately help consumers become more comfortable with features on the

fully automated vehicle of the future.”
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New car buyers see reduced traffic accidents as main benefit of automated
vehicles, but concerns remain about lack of control
According to the study, new car buyers see various potential benéefits to self-driv-
ing vehicles. Most notably,
e 61 percent of respondents believe a decrease in traffic accidents is a
benefit of adopting automated vehicles;
e 55 percent of respondents noted more free time and lower stress levels

as a benefit.

Despite these benefits, however, new car buyers are apprehensive about the reli-
ability of automated vehicles. When asked about their greatest concerns relating
to self-driving vehicles,
e 72 percent of respondents indicated lack of control is one of the biggest
considerations;
e 65 percent of those surveyed also noted that the unproven technology is

an issue.

“A key aspect to helping consumers overcome concerns about automated
technology is to highlight the high levels of redundancy that are being built into

these systems to make automated driving safe and reliable,” said Stepper.

Automated vehicles will be the new status symbol in the future
Attitudes toward automated and traditional vehicles varies among new car buyers
when it comes to which option is better. Results of the survey reveal that
respondents trend toward traditional vehicles as the most financially feasible. For
example,
e Nearly 59 percent of respondents believe a traditional car is better when
it comes to the purchase price;
e Additionally, more than 47 percent of those surveyed believe repair and
maintenance costs would be more manageable in a traditional vehicle

compared to a self-driving one.

In terms of prestige, sustainability and comfort, however, automated vehicles are
the popular choice. Specifically,
e More than 52 percent of respondents believe self-driving cars will be the
next status symbol;
e Another 52 percent of respondents indicate self-driving cars will have the

best fuel economy;
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e Nearly 50 percent of respondents believe self-driving cars will offer the

best in passenger comfort.

To see more about how Bosch is teaching the vehicle to drive and the building
blocks for automated driving, visit the Bosch Automated Mobility Academy:

http://www.bosch-mobility-solutions.us/us/highlights/automated-mobility/amc/.

About Bosch

Having established a regional presence in 1906 in North America, the Bosch Group employs
nearly 32,800 associates in more than 100 locations, as of December 31, 2016. In 2016 Bosch
generated consolidated sales of $13.7 billion in the U.S., Canada and Mexico. For more infor-
mation, visit www.boschusa.com, www.bosch.com.mx and www.bosch.ca.

The Bosch Group is a leading global supplier of technology and services. The company em-
ploys roughly 390,000 associates worldwide (as of December 31, 2016) and generated sales
of 73.1 billion euros ($80.9 billion) in 2016. Its operations are divided into four business sec-
tors: Mobility Solutions, Industrial Technology, Consumer Goods, and Energy and Building
Technology. As a leading loT company, Bosch offers innovative solutions for smart homes,
smart cities, connected mobility, and connected industry. It uses its expertise in sensor tech-
nology, software, and services, as well as its own loT cloud, to offer its customers connected,
cross-domain solutions from a single source. The Bosch Group’s strategic objective is to cre-
ate solutions for a connected life, and to improve quality of life worldwide with products and
services that are innovative and spark enthusiasm. In short, Bosch creates technology that is
“Invented for life.” The Bosch Group comprises Robert Bosch GmbH and its roughly 440 sub-
sidiaries and regional companies in some 60 countries. Including sales and service partners,
Bosch'’s global manufacturing, engineering, and sales network covers nearly every country in
the world. The basis for the company’s future growth is its innovative strength. At 120 locations
across the globe, Bosch employs 59,000 associates in research and development.

Additional information is available online at www.bosch.com, www.bosch-press.com, http://twit-

ter.com/BoschPresse.

Exchange rate: 1 EUR = $1.1069
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