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Bosch Power Tools Named Official Power Tools, Power Tool Accessories and Measuring Tools Partner of the Boston Bruins

MT. PROSPECT, Ill. (February 7, 2024) – With shared principles of hard work, drive and a deep commitment to community, Bosch Power Tools and the Boston Bruins today announced a new sponsorship agreement, solidifying the brand’s position as the Official Power Tools, Power Tool Accessories and Measuring Tools Partner of the Boston Bruins.
Aimed at reaching Boston’s hardest working fans, the partnership between Bosch Power Tools and the Bruins extends to in-stadium signage at TD Garden, an ongoing social media content series highlighting hardworking players throughout the season, community engagement and joint efforts to help empower aspiring careers in the skilled trades. 
To celebrate the partnership and the hard work it takes to excel on the ice or at the jobsite, Bosch Power Tools and the Bruins are joining forces to help empower careers in the skilled trades using one relevant yet unexpected resource: a portion of the Bruins’ hockey sticks. In collaboration with Somerville High School’s Center for Career and Technical Education, Bosch Power Tools will donate tools for students in the school’s Carpentry Program and support in guiding students through repurposing Bruins hockey sticks to develop original builds using creativity, know-how and the right tools for the job. Once reimagined, The Boston Bruins Foundation will auction the creations online, raising funds to benefit the school and empower careers in the trades.  
“We’re honored to partner with the Boston Bruins and Somerville High School to connect with hard workers in the community and empower the skilled workforce of tomorrow,” said Teresa Sabatino, Director of Brand Marketing Power Tools North America. “Our team is eager to join forces with both organizations to make an impact in the community and cheer alongside the hard workers in Boston.”
With the need for skilled trade workers on the rise, Bosch Power Tools is committed to supporting students who want to start a career in the trades. Whether donating quality power tools, measuring tools, and accessories to trade school programs or hosting educational classes, Bosch’s mission to empower the next generation of workers extends to Boston and beyond.
“Our carpentry students and faculty are excited to partner with these titans in the sports and tool trade worlds. We look forward to further enriching the classroom experience with the help of the Bosch Power Tools and Bruins teams, creating a unique opportunity to support students’ growth,” said James Hachey, Assistant Principal and Director of Career and Technical Education at Somerville High School.
For more details on:   
· Boston Bruins’ local initiatives, visit Boston Bruins in the Community
· Somerville High School, visit Center for Career and Technical Education
· Bosch Power Tools’ products, visit Bosch Press Room
Press photos and infocharts are available on the Bosch Media Service at us.bosch-press.com.
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[bookmark: _Hlk164080310]About Bosch
Having established a presence in North America in 1906, today the Bosch Group employs 42,000 associates in more than 100 locations in the North American region (as of Dec. 31, 2023). Bosch generated consolidated sales of $16.5 billion in the U.S., Mexico and Canada in 2023. For more information visit www.bosch.us, www.bosch.mx and www.bosch.ca.

The Bosch Group is a leading global supplier of technology and services. It employs roughly 429,000 associates worldwide (as of December 31, 2023). The company generated sales 
of $99 billion in 2023. Its operations are divided into four business sectors: Mobility, Industrial Technology, Consumer Goods, and Energy and Building Technology. With its business activities, the company aims to use technology to help shape universal trends such as automation, electrification, digitalization, connectivity, and an orientation to sustainability. 
In this context, Bosch’s broad diversification across regions and industries strengthens its innovativeness and robustness. Bosch uses its proven expertise in sensor technology, software, and services to offer customers cross-domain solutions from a single source. 
It also applies its expertise in connectivity and artificial intelligence in order to develop and manufacture user-friendly, sustainable products. With technology that is “Invented for life,” Bosch wants to help improve quality of life and conserve natural resources. The Bosch Group comprises Robert Bosch GmbH and its roughly 470 subsidiary and regional companies in over 60 countries. Including sales and service partners, Bosch’s global manufacturing, engineering, and sales network covers nearly every country in the world. Bosch’s innovative strength is key to the company’s further development. At 136 locations across the globe, Bosch employs some 90,000 associates in research and development, of which nearly 48,000 are software engineers.

The company was set up in Stuttgart in 1886 by Robert Bosch (1861–1942) as “Workshop 
for Precision Mechanics and Electrical Engineering.” The special ownership structure of 
Robert Bosch GmbH guarantees the entrepreneurial freedom of the Bosch Group, making 
it possible for the company to plan over the long term and to undertake significant upfront investments in the safeguarding of its future. Ninety-four percent of the share capital of Robert Bosch GmbH is held by Robert Bosch Stiftung GmbH, a charitable foundation. The remaining shares are held by Robert Bosch GmbH and by a corporation owned by the Bosch family. 
The majority of voting rights are held by Robert Bosch Industrietreuhand KG. It is entrusted with the task of safeguarding the company’s long-term existence and in particular its financial independence – in line with the mission handed down in the will of the company’s founder, Robert Bosch.

Additional information is available online at www.bosch.com, www.iot.bosch.com, www.bosch-press.com. 
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