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Choose the perfect outfit for your robotic lawnmower: 
Bosch Indego now with a personal touch 
Huge selection of designs to create your unique look 
 
 Style as desired: Flags, animal and plant designs – there’s something for everyone 
 Select individually: Covers and skins on www.designmymower.com  
 Customize your lawnmower: Upload your own image for maximum personalization 
 
 
 
Put your personal stamp on the Bosch Indego, make it an eye-catcher with ex-
travagant designs or adapt it to the style of your garden – from now on, almost 
anything is possible with the Indego models 350, 400, 350 Connect, 400 Connect 
as well as the Indego Garage. At www.designmymower.com, a huge range of 
high-quality covers (HydroGraphics) and self-adhesive vinyl films (Skins) are 
available to style-conscious garden lovers. Let yourself be inspired. Everything is 
included from classic designs such as daisies, pebbles and wood to country flags 
and abstract patterns, such as carbon, to exotic animal and plant designs. The 
Indego takes care of the lawn all by itself, it is clean and quiet – and now it has its 
very own style with your favorite design. This also applies to the Indego S+ from 
January. 
 
Inspiration for a new look with a huge selection of designs 
The new HydroGraphics covers, for example, give the Indego a particularly classy 
look while mowing. This printing process is used in the automotive sector and now 
also ensures high-quality surfaces that are built to last for the Indego – available 
in 17 unique designs. Those who fancy something exotic can bring a piece of the 
jungle or the steppe into the garden and let the Indego slip into the robe of pea-
cocks, tortoises, zebras or leopards. Show your true colors with those of your 
country or your favorite flower. 35 different designs are available as self-adhe-
sive and weather-resistant Skins made of vinyl film and can be applied simply 
and quickly. Depending on the selected design, your Indego may look its best 
with a pre-applied skin on a new black cover. This cover is simply clicked onto 
the Indego in place of the original cover – and the Indego mows in the desired 
look. Of course the robotic lawnmower’s home can be restyled too: 39 tailored 
Skins are available for you to customize your Indego Garage the way you like it.  

http://www.designmymower.com/
https://www.designmymower.com/
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If that is not individual enough, you can now also upload your own image and 
decorate your Indego, including the Garage, with your favorite designs.  
 
The HydroGraphics covers and Skins are available on www.designmymower.com, 
the page of a qualified Bosch partner. There, users will also find tips about how 
to apply the covers and skins quickly and easily.  
 
If you have an Indego 350, 400, 350 Connect or 400 Connect, you have access 
to even more benefits: In addition to the new designs there is a free software  
update available (see PI 10752). The robotic lawnmowers thus offer even more 
functions. For example, the Connect models can be voice-controlled via Amazon 
Alexa for the first time. 
 
Scope of delivery Recommended retail price  

including VAT 
Indego Skins – also with your own image €29.90 plus shipping 
Indego cover with Skin –  
also with your own image €74.90 plus shipping 
Indego cover with HydroGraphics €110 plus shipping 
Skins for the Indego Garage –  
also with your own image €29.90 plus shipping 

Subject to change. 
 
Press photos: #1453348, #1453349, #1453350 
 
Contact person for press inquiries: 
Martin Steinlehner       
Phone: +49 711 758-3132     
E-mail:  Martin.Steinlehner@de.bosch.com 
 
 
The Robert Bosch Power Tools GmbH, a division of the Bosch Group, is one of the world’s 
leading providers for power tools, power tool accessories and measuring tools. In 2017, its 
roughly 20,000 associates generated sales of 4.7 billion euros, about 85 percent of which out-
side of Germany. With brands such as Bosch and Dremel, the division stands for customer  
focus and great engineering progress. The core success factors are innovative strength and 
pace of innovation. In 2018, Bosch Power Tools will again launch more than 100 new products 
onto the German market in its four business segments power tools, accessories, measuring 
tools and garden tools. 
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The Bosch Group is a leading global supplier of technology and services. It employs roughly 
402,000 associates worldwide (as of December 31, 2017). The company generated sales 
of 78.1 billion euros in 2017. Its operations are divided into four business sectors: Mobility  
Solutions, Industrial Technology, Consumer Goods, and Energy and Building Technology. 
As a leading IoT company, Bosch offers innovative solutions for smart homes, smart cities, 
connected mobility, and connected manufacturing. It uses its expertise in sensor technology, 
software, and services, as well as its own IoT cloud, to offer its customers connected, cross-
domain solutions from a single source. The Bosch Group’s strategic objective is to deliver  
innovations for a connected life. Bosch improves quality of life worldwide with products and 
services that are innovative and spark enthusiasm. In short, Bosch creates technology that is 
“Invented for life.” The Bosch Group comprises Robert Bosch GmbH and its roughly 440 sub- 
sidiary and regional companies in 60 countries. Including sales and service partners, Bosch’s 
global manufacturing, engineering, and sales network covers nearly every country in the world. 
The basis for the company’s future growth is its innovative strength. At 125 locations across 
the globe, Bosch employs some 64,500 associates in research and development.  
 
Additional information is available online at www.bosch.com, www.iot.bosch.com, www.bosch-
press.com, www.twitter.com/BoschPresse. 

http://www.bosch.com/
http://www.iot.bosch.com/
http://www.bosch-press.com/
http://www.bosch-press.com/
http://www.twitter.com/BoschPresse

