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Redesigned website with a stronger focus on customer needs

» New website is easier to use and provides more information

» Comprehensive information about the wiper blade range with clear explanatory
videos, including tips and tricks for installation

» Additional functions such as a comparison table, wish list, and offline search deliver

optimum convenience for the user

Karlsruhe, Germany — Following a comprehensive redesign, the Bosch website at
www.boschwiperblades.com now offers customers an attractive interface and new
features. These improvements make it much easier for drivers and workshops
worldwide to find the right Bosch wiper blades. In addition to the usual search by
manufacturer, vehicle type, and year of manufacture, the website now offers alternative
search criteria for some countries. In Germany, for example, users can search for the
manufacturer number (HSN) and the type code number (TSN) listed on the registration
certificate, and in Switzerland, they can input the vehicle identification number. A green

bar indicates a perfect match between wiper blade and vehicle.

The relaunched website has been enhanced with a wealth of useful information about
the Bosch wiper blade range. Users can now access tips and tricks for installing the
wiper blades as well as further explanatory videos and product information. If there are
several wiper blades available for a particular vehicle, the website makes it easy to
compare them. In addition, the special product benefits of Bosch wiper blades are

presented in a visually appealing way.

Wiper search optimized for smartphone and tablet as well

But these are not the only improvements. The website also offers several new
convenience functions, such as the option to save searches for subsequent retrieval.
Users can save vehicle-product combinations to a wish list. And as it has been optimized

for mobile applications, the website is now easy to access and navigate on smartphones
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and tablets. Users can even download the website, making it possible to search for the

right wiper blades offline as well.

The revised website, with product finder and continuously updated information about
the Bosch wiper blade range, can be found at the usual internet address:

www.boschwiperblades.com.

Contact person for press inquiries:
Laura Cichecki
phone: +49 721 942 2982

Press photograph: #7c8f3914

The Mobility Aftermarket division (MA) provides the aftermarket and repair shops worldwide with
modern diagnostic and repair shop equipment and a wide range of spare parts — from new and
exchange parts to repair solutions — for passenger cars and commercial vehicles. Its product portfolio
includes products made as Bosch original equipment, products developed in-house and specifically
manufactured for the aftermarket, as well as services. About 16,000 associates, as well as a global
logistics network, ensure that spare parts reach customers quickly and on time. MA supplies testing and
repair-shop technology, diagnostic software, service training, and information services. In addition, the
division is responsible for the “Bosch Service” repair-shop franchise, one of the world’s largest
independent chains of repair-shops, with some 13,000 workshops, and more than 1,000 “AutoCrew”
partners in over 100 countries. In addition, with Bosch Classic, MA supports owners of classic cars with
a wide range of spare parts and services.

Additional information can be accessed at www.boschaftermarket.com

The Bosch Group is a leading global supplier of technology and services. It employs roughly 428,000
associates worldwide (as of December 31, 2023). According to preliminary figures, the company
generated sales of 91.6 billion euros in 2023. Its operations are divided into four business sectors:
Mobility, Industrial Technology, Consumer Goods, and Energy and Building Technology. As a leading loT
provider, Bosch offers innovative solutions for smart homes, Industry 4.0, and connected mobility.

Bosch is pursuing a vision of mobility that is sustainable, safe, and exciting. It uses its expertise in sensor
technology, software, and services, as well as its own loT cloud, to offer its customers connected, cross-
domain solutions from a single source. The Bosch Group’s strategic objective is to facilitate connected
living with products and solutions that either contain artificial intelligence (Al) or have been developed
or manufactured with its help. Bosch improves quality of life worldwide with products and services that
are innovative and spark enthusiasm. In short, Bosch creates technology that is “Invented for life.” The
Bosch Group comprises Robert Bosch GmbH and its roughly 470 subsidiary and regional companies in
over 60 countries. Including sales and service partners, Bosch’s global manufacturing, engineering, and
sales network covers nearly every country in the world. The basis for the company’s future growth is its
innovative strength. At 136 locations across the globe, Bosch employs some 90,000 associates in
research and development, of which roughly 48,000 are software engineers.

Additional information is available online at www.bosch.com, www.iot.bosch.com, www.bosch-
press.com, www.twitter.com/BoschPress
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