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Bosch: world’s first fully integrated split screen for November 5, 2020
motorcycles rolls out on the road P111221 BBM ts/af
Fully connected display for greater safety and

convenience

» Split screen on a 10.25-inch TFT display presenting both relevant vehicle
information and riding content like navigation from smartphone apps without
distracting the rider.

» 90 percent of riders use their smartphone to prepare or follow up on trip — the
smartphone integration solution mySPIN makes riding safer and comfortable.

» Ducati and Kawasaki will introduce mySPIN to bring riding apps to their
motorcycles.

Yokohama, Japan — A freely programmable split screen that simultaneously
displays vehicle information and app content from a smartphone was once
reserved exclusively for premium cars. Bosch’s new integrated connectivity
cluster is making this feature available for motorcycles in the form of a 10.25-inch
TFT display. Additionally, the smartphone integration solution mySPIN brings the
connected phone’s content to the motorcycle’s display. A representative Bosch
survey among 2 600 motorcycle riders found that eight out of ten riders would
welcome this function. “Our clusters in combination with mySPIN offer a new
riding experience with more safety and convenience for motorcycle riders. For
us, this is the next step in terms of connectivity for motorcycles”, says Geoff
Liersch, President of the Two-Wheeler & Powersports unit at Bosch.

Informed rapidly

The new 10.25-inch TFT display debuts this year on BMW motorcycles. The
display’s new dimensions show all relevant information at one glance without
distracting the rider. Users decide on the content they wish to see on the screen,
all of which can be controlled by the handlebar. The contents of a smartphone
app, for example, are automatically adapted with mySPIN to show relevant
information fitting the size of the motorcycle display. The split screen continues to
show key indicators such as speed and warnings.
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Connected safely

According to the Bosch survey nearly 90 percent of riders use their smartphone
to prepare or follow-up on trips. One third puts themselves in great danger using
their smartphone even while riding. Bosch has developed the smartphone
integration solution mySPIN to make the usage of smartphone content safe and
more comfortable. Available in the powersports segment since 2018 - this
includes for example so-called all-terrain vehicles or personal watercrafts — in
BRP vehicles, mySPIN now will be introduced in the motorcycle segment for the
first time. Ducati will introduce it together with Bosch’s also new 6.5-inch
connectivity display without the split-screen option. “We want motorcyclists to be
able to access smartphone content in an integrated and easy way while riding
their bike. With the mySPIN platform and integrated connectivity cluster, we have
found the right way to do it”, says Vincenzo De Silvio, Research and
Development Director at Ducati. From 2021, the solution will also be introduced
by Kawasaki.

The rider gets access to a rich service offering via various motorcycle-specific
apps. With partners such as REVER to download, track and share exciting
routes with a community of like-minded riders, Genius Maps and Sygic to find the
way to a nearby hotel or restaurant and Dash Radio? for free premium digital
radio, mySPIN offers an enhanced riding experience. The app portfolio is
continuously expanded on a global basis.

Solved comprehensively

As the leading supplier of motorcycle safety systems Bosch’s top priority for
years is to make motorcycle riding safer, but the company also wants to offer
riders to a more convenient and exciting experience. Connectivity between the
rider and motorcycle and its surroundings plays a crucial role. One example is
Help Connect. The digitally connected emergency call system for motorcycles
enhances road safety by enabling the fast, automatic dispatch of rescue services
in the event of an accident. A further proof of how Bosch is making motorized

two-wheelers fit for the requirements of tomorrow’s mobility.
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Mobility Solutions is the largest Bosch Group business sector. It generated sales of

46.8 billion euros in 2019, and thus contributed 60 percent of total sales from operations.

This makes the Bosch Group one of the leading automotive suppliers. The Mobility Solutions
business sector pursues a vision of mobility that is safe, sustainable, and exciting, and
combines the group’s expertise in the domains of personalization, automation, electrification,
and connectivity. For its customers, the outcome is integrated mobility solutions. The business
sector’s main areas of activity are injection technology and powertrain peripherals for internal-
combustion engines, diverse solutions for powertrain electrification, vehicle safety systems,
driver-assistance and automated functions, technology for user-friendly infotainment as well
as vehicle-to-vehicle and vehicle-to-infrastructure communication, repair-shop concepts, and
technology and services for the automotive aftermarket. Bosch is synonymous with important
automotive innovations, such as electronic engine management, the ESP anti-skid system,
and common-rail diesel technology.

The Bosch Group is a leading global supplier of technology and services. It employs roughly
400,000 associates worldwide (as of December 31, 2019). The company generated sales

of 77.7 billion euros in 2019. Its operations are divided into four business sectors: Mobility
Solutions, Industrial Technology, Consumer Goods, and Energy and Building Technology.

As a leading loT provider, Bosch offers innovative solutions for smart homes, Industry 4.0,
and connected mobility. Bosch is pursuing a vision of mobility that is sustainable, safe, and
exciting. It uses its expertise in sensor technology, software, and services, as well as its

own loT cloud, to offer its customers connected, cross-domain solutions from a single source.
The Bosch Group'’s strategic objective is to facilitate connected living with products and
solutions that either contain artificial intelligence (Al) or have been developed or manufactured
with its help. Bosch improves quality of life worldwide with products and services that are
innovative and spark enthusiasm. In short, Bosch creates technology that is “Invented for life.”
The Bosch Group comprises Robert Bosch GmbH and its roughly 440 subsidiary and
regional companies in 60 countries. Including sales and service partners, Bosch’s global
manufacturing, engineering, and sales network covers nearly every country in the world.

The basis for the company’s future growth is its innovative strength. Bosch employs some
72,600 associates in research and development at 126 locations across the globe, as well

as roughly 30,000 software engineers.

To learn more, please visit www.bosch.com, iot.bosch.com, www.bosch-press.com,
twitter.com/BoschPress.
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