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Bosch Aerotwin windshield wiper with advanced July 2020
wiper rubber profile P111185 AA
Improved wiper rubber lip for outstanding and very long-

lasting wiping results

» Advanced development of the Power Protection Plus (PPP) wiper rubber with
patented coating and long-life wiper rubber profile

» Less abrasion and wear due to a special admixture in the blade’s rubber
compound

» Improved resistance to environmental influences and contamination on the
windshield

Karlsruhe — Bosch has further refined and improved its tried-and-tested Aerotwin
windshield wiper. With their PPP (Power Protection Plus) wiper rubber technology
featuring a patented coating, Bosch Aerotwin windshield wipers have long been
synonymous with quiet, outstanding wiping performance - even in extreme
weather conditions. By admixing a special additive to the blade’s rubber
compound, Bosch developers have now succeeded in improving the edge of the
windshield wiper even further. This makes the long-life wiper rubber profile
considerably more resilient to environmental influences. The improved compound
formula adds even more abrasion protection to the PPP rubber’s already
outstanding resistance to environmental influences, such as UV light and ozone.
As such, the redesigned blades truly prove their worth when contamination on the
windshield (such as insects, dust, pollen, or ice) has an unfavorable mechanical
impact on the rubber blade’s edge. This enables the Bosch Aerotwin to achieve
outstanding, long-lasting, and streak-free wiping results thanks to its improved
wiper rubber. When compared with conventional blades, Bosch’s quality tests
demonstrated that the new wiper rubber lip exhibit less abrasion and thus less
wear.

Longer-lasting, excellent wiping results thanks to long-life wiper rubber
profile

Furthermore, Aerotwin windshield wipers are equipped with two made-to-measure
Evodium spring strips that increase the blade’s contact pressure on the windshield
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and distribute this pressure evenly along the entire length of the wiper. This firstly
helps to achieve such consistent, streak-free wiping results. Secondly, the even
contact pressure provided by the Evodium spring strips combines with the blade’s
new and improved rubber compound to improve resilience and reduce degradation
on the wiper’s edge.
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The Automotive Aftermarket division (AA) provides the aftermarket and repair shops worldwide
with modern diagnostic and repair shop equipment and a wide range of spare parts — from new
and exchange parts to repair solutions — for passenger cars and commercial vehicles. Its
product portfolio includes products made as Bosch original equipment, as well as aftermarket
products and services developed and manufactured in-house. About 14,000 associates in
more than 150 countries, as well as a global logistics network, ensure that spare parts reach
customers quickly and on time. AA supplies testing and repair-shop technology, diagnostic
software, service training, and information services. In addition, the division is responsible for
the “Bosch Service” repair-shop franchise, one of the world’s largest independent chains of
repair-shops, with some 15,000 workshops, and more than 1,000 “AutoCrew” partners.

Additional information can be accessed at www.boschaftermarket.com

The Bosch Group is a leading global supplier of technology and services. It employs roughly
403,000 associates worldwide (as of December 31, 2019). According to preliminary figures,
the company generated sales of 77.9 billion euros in 2019. Its operations are divided into four
business sectors: Mobility Solutions, Industrial Technology, Consumer Goods, and Energy and
Building Technology. As a leading loT company, Bosch offers innovative solutions for smart
homes, smart cities, connected mobility, and connected manufacturing. It uses its expertise in
sensor technology, software, and services, as well as its own loT cloud, to offer its customers
connected, cross-domain solutions from a single source. The Bosch Group’s strategic
objective is to deliver innovations for a connected life. Bosch improves quality of life worldwide
with products and services that are innovative and spark enthusiasm. In short, Bosch creates
technology that is “Invented for life.” The Bosch Group comprises Robert Bosch GmbH and its
roughly 440 subsidiary and regional companies in 60 countries. Including sales and service
partners, Bosch’s global manufacturing, engineering, and sales network covers nearly every
country in the world. The basis for the company’s future growth is its innovative strength. At
125 locations across the globe, Bosch employs some 72,000 associates in research and
development.

Additional information is available online at www.bosch.com, www.iot.bosch.com, www.bosch-
press.com, www.twitter.com/BoschPresse.
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